9.1 Strategic Impact Dashboard:
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This dashboard shows how we've performed in the last quarter in terms of our Strategic Impact measures,

and aggregates a final scoring for each overall Impact based on the weighted measure performance.

Above/meeting target
Below target

Requires attention

“"Gold” : 50% weighting

“Silver” : 20% weighting

“Silver” : 20% weighting

“Bronze"” : 10% weighting
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You are ready
for your future

Student staff and
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learning and developing in

Student segment insight :
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